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A proudly South African company
Sasol is an international integrated energy and chemicals company that leverages the talent and expertise of 30 900 people
working in 33 countries, one of the world’s largest producers of synthetic fuels, is a pioneer in gas-to-liquids (GTL), coal-toliquids (CTL) and related technologies with over 60 years’ experience

A new area for Sasol

2

Sasol’s integrated value chain
Our integrated value chain is at the heart of our differentiated value proposition
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Our product streams
Our value-chain based operating model delivers a diverse set of products
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An integrated thinking approach using the Six
Capitals to deliver value
An integrated value chain with unique product offering and a set of critical
environmental, social and governance issues
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For Sasol, Sustainability reflects the business
strategy through a societal lens, to also present the
company’s societal value proposition

Societal
concerns

We are acutely aware that the external operating
environment is rapidly changing with ESG now
mainstream
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ESG matters
1. Investing and lending is being influenced by the principle of Sustainable Development –
key to have the framework approved and implemented
2. King III and IV Report, which was updated to align with the Companies Act, reiterates an
holistic approach to business strategy which requires business decision-makers to
consider, and where possible, to address economic, social and environmental issues
3. The UN Global Compact, which is a strategy policy initiative for business, outlines the
need for companies to have, amongst other things, a strategy for the delivery of long-term
value in the areas of finance, social aspects, the environment and ethics.
4. 2008 Companies Act requires public companies which scored above 500 points in terms
of its calculated public interest score (in any two of the past 5 calendar years] to establish
a Social & Ethics Committee.

5. MARS is a key project in considering the behaviour required of Sasol for the protection of
others against unreasonable harm
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